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COMPANY OVERVEIW

Candy Land is where it all started in 1988 with our first factory
bringing to life the largest confectionery manufacturer as well
as largest confectionery exporter in Pakistan. Over the years,
Ismail Industries has expanded horizontally by launching
brands such as Bisconni, Ismail Nutrition, Ghiza Flour, Cereal as
well as vertically through Astro Plastics, which manufactures
packing and plastic films.

Quality is our prime concern, which is why Strict Quality
Assurance Programs are conducted at all levels within the
organization and manufacturing so as to ensure proper and
safe product delivery to the consumers.

Ismail Industries is ISO 22000 certified - a standard developed ]N DUSTRIES
by the International Organization for Standardization dealing LIMITED
with food safety. We are also certified by SANHA (South African '
National Halal Authority) a leading authority in the

certification for Halaal products around the world.




COMPANY PROFILE

POARD OF DIRECIORS
Mr. Muhammad M. Ismail Chairman THK Associates (Pvt.) Limited
Mr. Munsarim Saifullah Chief Executive Officer
Mr. Hamid Magsood Ismail Non-Executive Director
Mr. Magsood Ismail Ahmed Non-Executive Director Mr. Ghulam Farooq
Mr. M Zubair Motiwala Independent Director
Ms. Tasneem Yusuf Independent Director

CHIEF FINANCIAL OFFICER

— i Mr. Ahmed Raza Parekh
Ms. Tasneem Yusuf Chairperson
Mr. Muhammad M. Ismail Member BANKS / INSTITUTIONS
Mr. Magsood Ismail Ahmed Member

e Allied Bank Limited
Askari Bank Limited
* Bank Alfalah Limited

HUMAN RESOURCE & REMUNERATION COMMITTEE

Mr. M Zubair Motiwala Chairman e Habib Bank Limited
Mr. Magsood Ismail Ahmed Member e JSBank Limited
Mr. Hamid Magsood Ismail Member « MCB Bank Limited
* National Bank of Pakistan
Grant Thornton Anjum Rahman Chartered Accountants *  Soneri Bank Limited
LEGAL ADVISOR The Bank of Punjab

Mohsin Tayebaly & Co.
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LIMITED

ISMAIL

NUTRITION

\bold innovation and continuous process improvements.

/ MISSION \

Our mission is to capitalize on our core values and maximize our customers’
satisfaction through continuous efforts of delivering consistent quality of
products. We aim to constantly empower and enable our people to deliver
value for our consumers. Our target is to extensively cater to the home
markets and strengthen our roots in international ones. The overarching
mission of Ismail Industries Limited is to become a socially responsible
organization that contribute towards the betterment, growth and development

of Pakistan. /

4 VISION R

Ismail Industries’ vision is to continue its growth trajectory in the coming
years and to become the largest food manufacturing company in Pakistan. It
aims to serve its customers with delightful treats and products with the
promise of taste and bringing smiles. The company plans to become the best
snacking company in the country through its strategy focused on quality
products, leveraging people’s capabilities, implying technology for efficiency,
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~ Astro
Films

ing solution
CPP-BOPP - BOPET




successfully introduced several groundbreaking products in Pakistan, including inhalation
solutions, eye drops, IV infusion injections, derma creams/gels, and the country’s only vitamin
D3 injection/oral solution in a BFS ampoule with a convenient twist-off cap.
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KEY OPERATING & FINANCIAL DATA

' 2024 2023 2022 2021 2020 2019
et {Rs. in millions)—-—-———
' ASSETS EMPLOYED
B 2
. a7 Operating fixed assets 31,640 24468 21364 19,903 13731 12,121
Capital work - in - progress 999 4,370 3,762 a7e 5,843 638
Intangible assets 0.17 2 6 34 55 B6
Long term investment 9,556 8,751 7,145 5,278 5,276 3,212
Long term deposits 27 26 24 27 a7 44
Net current assets / (liabilities) 5,182 5,765 2 328 258 832 97
Total Assets Employed 47,404 43,382 34629 26,476 25574 16,198
—_—
FINANCED BY

| Shareholders equity 24,209 17,716 12,579 11,275 9,500 7,374
Long term financing 20,026 23,192 19,691 12,910 13,605 7151
Deferred liabilities 3,169 2,474 2,359 2,291 2,069 1,633
47,404 43,382 34,629 26,476 25,574 16,198

SALES & PROFIT
Gross sales 121,490 99,733 55,256 44949 40,807 37,011
Net sales 108,887 88,006 55,261 37,308 33,218 30,091
Gross profit 24,022 18,432 9,845 7,194 6,878 B,354
Profit before levies and taxation 7,676 7.531 3,387 2,213 1,323 1,404
Profit after levies and taxation 6,132 6,382 2,551 1,777 932 967
Dividend (%age) 100 120 40 150 35 45

Reserves 23,545 17,052 11,916 10,611 9,235 6,736




Profitability Ratios

Gross profit ratio

Net profit to sales
EBITDA margin to sales
{Return on equity

Return on capital employed
Shareholders' fund

& Liquidity Ratios

Current ratio

Quick ratio

Investment /Market Ratios
Earning per share

Breakup value per share
Cash Dividend per share
Activity / Turnover Ratios
Total Assets turnover ratio
Inventory turnover
Receivables turnover
Payables turnover

Net operating cycle

FINANCIAL RATIOS

UOM
Percentage
Percentage
Percentage
Percentage
Percentage

Rupees

Times

Times

Rupees
Rupees

Rupees

Times
Days
Days
Days

Days

2019
21.12%
3.21%
11.32%
13.39%
15.72%
1,374

1.01
0.51

15.15
115.58
3.50

1.12
81
22
18
85

2020
20.70%
2.81%
11.39%
12.64%
15.30%

9,900

1.05
0.50

14.49
149.19
3.00

0.89
83
29
25
87

2021
19.28%
4.76%
12.41%
17.95%
11.37%

11,275

1.02
0.46

26.77
169.91
15.00

0.91
89
28
25
92

2022
17.82%
4.62%
12.66%
22.63%
18.13%

12,580

1.14
0.61

38.44
189.57
4.00

1.08
68
26
14
80

2023
20.73%
7.18%
16.12%
50.73%
34.45%

17,716

1.19
0.64

96.17
266.98
12.00

1.22
66
30
20
76

2024
22.06%
5.63%
16.59%
34.61%
34.72%

24,209

1.12
0.81

02.41
364.83
10.00

1.20
64
36
27
73



21.12%

Gross profit ratio

0,
20.70%  19.28% 20.73%  22.06%

17.82%
—— —— /

2019

3.21%

2019

7,374

2019

2020 2021 2022 2023 2024

Net profit to sales
7.18%

5.63%
4.76% 4.62%

2020 2021 2022 2023 2024

Shareholders' fund

24,209

17,716
12,580
e e
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GRAPHICAL REPRESENTATION

EBITDA margin to sales

16.12% 16.59%

11.32%  11.39%  12.41%  12.66%
P o=
2019 2020 2021 2022 2023 2024
Return on equity
50.73%
- 34.61%
13.39% 12.64% e 22.63%

2019 2020 2021 2022 2023 2024

Current ratio

1.19

2019 2020 2021 2022 2023 2024

Quick ratio

0.61 0.64
0.51 0.50 0.46
=
2019 2020 2021 2022 2023

15.72%

2019

15.15

2019

Return on capital employed
34.45%

15.30%
11.37%

2020 2021 2022 2023

Earning per share

96.17

38.44
14.49

2020 2021 2022 2023

0.81

2024

34.72%

2024

92.41

2024



GRAPHICAL REPRESENTATION

Gross Sales (In Million) Gross Profit (In Million)
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GRAPHICAL REPRESENTATION

Segment wise net-sales (In Million) Category wise net-sales (In Million)
100,000 93,538 70,000
60,309
21,000 60,000
80,000
70,000 50,000
60,000 40,000
50,000
30,000
40,000
30,000 20,000
20,000 1
6,300 6,867 8,229 o o 0,000
10,000 o = ‘ 4./*
: 2019 2020 2021 2022 2023 2024
2019 2020 2021 2022 2023 2024

—@— Export Sales (Net) = —@— Local Sales (Net)
—@— Food Sales (Net) = —@— Plastic Sales (Net)

Financial Position 2024 Financial Position 2023

-

23%

M Total Liabilities M Total Equity & Current Assets & Non- Current Assets MW Total Liabilities M Total Equity M Current Assets i Non- Current Assets






